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USPS

The USPS’s new organizational structures will drive operational
efficiency and growth.

Retail and Delivery Logistics and Processing Commerce and Business
Operations Operations Solutions
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CCMO

Customer & Marketing Exec VP OFC

Chief Customer & Marketing Officer

Product Solutions VP OFC Marketing VP OFC Customer Experience VP OFC Sales VP OFC

Global Business

Retail and Delivery Logistics and Processing Commerce and Business
Operations Operations Solutions
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Creating Connection

The Real Value of Mail Is The Connection it Creates.

Blue United States Postal Service

My Work My Life Inside USPS

Consumers Agree Mail Lifts

Bwehome Coronavirus Disease 2019 (COVID-19)
Their Spirits :

Stand-Up Talks

Families First Coronavirus
Response Act

Link Articles

Employee

Feel More Isolated Due to Tomr e

Coronavirus . | About :

Feel More Connected to USPS response to COVID-19
People Through the Mail

Learn mare

Informed Delivery®

Frreview your mal, manage your packages

USPS is Most Trusted Brand
in the Country

B ™ careers

subiic

Postal holidays & events

Who we are [=] Forms & publications

Source: USPS RVC November2020;
Shipping Products includes Package Services and Competitive Mail Shipping Products; Other includes Ancillary Services, Special Services, and Periodicals
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Search | LiteBlue | Help | USPS, com

Thursday, May 21, 2020

Quick Links
+ HERO: Sign up for opl-in COVID-19 text
or email alerts
+ Frequently Asked Questions
» PMG Business Focus - Special Edition on
Coronavirus
+ USPS service alerts for mailers
+ USPS statement on Coronavirus
+ CDC Posters and Information Sheets
* Coronavirus Disease 2019 (COVID-18)
+ Coping With Stress During Infectious
Disease Outbreaks
Taking Care of Your Behavioral Health
During an Infectious Disease Outbreak
Tips for Social Distancing, Quarantine,
/ and |solation
4’1’ # USPIS: Coronavirus Related Scams
¥l * COVID-19 Guidance on Processing
Invoices and Checks
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USPS
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2021 Promotions

Increase recipient engagement with the mail piece.
Increase the response rate and ROI for the mailer.

Jan Feb Mar  Apr May Jun  Jul Aug

Registration Earned Value

2/15/21 -3/31/21 Promotion Period (3 months)
4/1/21 - 6/30/21

Registration Personallzgd quor Transpromo
5/15/21 -12/31/21 Promotion Period (6 months)

FirSt-CIaSS Ma” ® 711121 -12/31/21

Promotion Period (6 months)
3/1/21-8/31/21

Registration Emerging and Advanced Technology
1/15/21-8/31/21

7/15/21 -11/30/21 91121 —11/30/21

Redistration Informed Delivery ®
9 Promotion Period (3 months)

Marketing Mail and First-Class Mail

Registration
12/15/10 —7/31/21
Registration
6/15/21-12/31/21
Marketing Mail
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Awareness

Mail Repositioning

Interest

turns people who
know, into people
who might want.

Desire/Interest

Consideration

turns curiosity
into active
evaluation.
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Seek
More/Consider

Leads

turns the best
prospects into
valuable leads.

Intent/Evaluate

Sales

turns hooked leads
into paying
customers.

Transaction

Loyalty/Reco

il

Repeat sales

turns a single
sale into a repeat
customer.
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Uspsmailjourney.com

UNITED STATES Jars.
POSTAL SERVICE = Log Out

Omni-Channel
Customer

Learn with USPS

These online courses were developed to help
inform and grow your business, Complete each
chapter sequentialy to progress to finish 2

lesson.

Experience

Mapping
Chapter 1:

Customer [5>] UNITED STATES
Mail'$ New WELCOME TO MAIL'S NEW  [Rswmeiisf® P resiatianice
Dynamic JOURNEY

Journey Chapter

eage ratia

Pre-Purchase

1: The New
Customer
e —
Journey
UNITED STATES TheNewCtomerjoumey @) ' USPS Education Portal Survey
- B rosTaL service - ) |
= The Customer Journey Has
Chanped J
= WELCOME TOMAILS NEW o How did you learn about the course?
JoURNEY
- CHABTIER 1: THE NEW CUSTOMIR Ry Email
Chaptes 1; What's 10 Coma USPS Sales Executive referred me
5 : ey bbbl = Colleague/professional acquaintance referred me
Omni-Channel Customer Experience Mapping ,—Dq I Ch=
L §____§_ B _ | Mail’s | > | Link on USPS Material rscsived from Postmaster

CONSUMERS ARE IN THE
DRIVER'S SEAT

ynamic Journey Othr (please specity)

BEVOND THE PURCHASE

THE CHANGING MARKETING
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USPS Delivers

B= | USPS Delivers” Shipping  Marketing About  Q

¥ Marketing - Article | 5-min. read

UNLOCK THE MARKETING
POWER OF FIRST-CLASS
MAIL® SERVICE

Many companies send First-Class Mail to their customers in the form of bills,

invoices, receipts, statements, renewal forms or purchase confirmations. This is
n known as transactional mail. | -
E With USPS®, up to 3.5 ounces of material can be included in the envelope for these Shipping  Markating

types of mailpieces. On average, though, businesses are utilizing only 1 ounce
while still paying the price for 3.5 ounces.2 This is like leaving money on the
table—but with a little creativity, transactional mail can be turned into a powerful
marketing tool.

s ="

—~

® Marketing - Article | 3-min. read

4 WAYS TO GROW YOUR
BUSINESS WITH METERED
MAIL

Mail is a cornerstone for many successful businesses. Sending monthly statements
and occasional postcard campaigns helps companies grow and thrive.

As the volume of mail grows, many businesses find it hard to get to a Post Office™
location to calculate the exact postage for each piece. Instead, they estimate
postage to save time, which ends up costing them

One solution to save time and money? A postage meter. This tool makes sending
mail quicker, less expensive and more customized. Here, we'll highlight four
benefits of having your own postage meter.

For a more in-depth analysis of metered mail's benefits, see our article, “Metered
Mail 101: The Benefits of Digital Meters.”
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About

B=.| USPS Delivers™

CEDEBS G

Shipping ~ Marketing ~ About  Q

o

A, N

RERETS s

® Marketing - Article | 4-min. read

THE POWERFUL
MARKETING POTENTIAL OF
TRANSACTIONAL MAIL

For businesses today, it's high priority to understand how a customer wants to

receive transactional communications. While a variety of digital alternatives have

emerged, none of them cater to the basic preference of most customers: they want

10 receive these documents in the mail -]

£\

Marketing About  Q

kg » =

Transactional pieces like bills, invoices and statements are still the most read and
opened pieces of mail: 96% of people open and read bills while 92% open and read
statements. Physical documents have value for both the recipient and the sender

DELIVERY" INTERACTIVE
CAMPAIGN TODAY

Put your mail in your customers’ email with Informed Delivery®
from USPS®. Daily emails offer your customers a peek into their
mailbox from anywhere and, for you, one mailing delivers two
impressions to help achieve your business KPIs.

-~
Here’s a step-by-step guide to Z
Informed Delivery® for business
mailers.
Share:

Benefits

Implement an Informed Delivery® interactive campaign. Consumers love it—up to 93% would recommend the service to friends,
family, and colleagues.’

UNITED STATES
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Informed Delivery

32.7M 201K+

Registered Users

Weekly User Registrations

27.1M

Email-enabled Users

61.03%

Average Email Open Rate

75,920

Completed Campaigns

5,290

Active Campaigns
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Holiday
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Holiday 2020

Multi-Channel Campaign Approach — Physical
11/15 — 12/28

| Retail Signage | Out of Home

C,*;E,‘,i\é‘;gr Holiday - A
started. , - ; ;
SN MOMENEENre™"  “Yad | We go the distance

el N the mail: to bring you closer.

UNITED STATES A
B rostaL service s "t

no later than: o
Informed Delivery® notifications’ =
Dec 18 let you know when to expect

R Clim Pacage holiday gifts and greetings.

Sign up for free today at
D ec 1 9 usps.com/becomeinformed
Pricrity Mal®

Dec 23

Send something
Special.

EO[Z! A
ERRE

14
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Holiday 2020

Multi-Channel Campaign Approach — Print
11/15 — 12/28

INITED STATES 1 L] —‘_*;— — ]
iy We haveall
you need to We go the distance
R connect to to bring you closer.
S = those you love. i ey s, o o

Open now to find new ways to
be close to friends and family. .E'Z"%‘;fi'}‘—“&.?%*e.

PRICRITY:YOU

e
We go the

distance to i §
bring you closer. &

PRECRITY:YOU
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Holiday 2020

Multi-Channel Campaign Approach — Digital
11/15 — 12/28

I Standard Banners Im I QR Code Landing Page

T = ’ = Ll — E. =
We go thé® * /I When the® ' "/l E - B ol
distan -l heart isg = f——
to keep . sl lONg way =
‘l from home 4
(= ]

I USPS.com Promo Banners

upscon NI aiies e Sis e o i 6
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Holiday 2020

Multi-Channel Campaign Approach
11/15 — 12/28

)
]
]
L]
]
]
]
]
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-
-
-
-
-
-
-
-
-
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Holiday 2020

Multi-Channel Campaign Approach — Blog | Holiday Newsroom | Peek into
Peak | Infographics

2020 Holiday Newsroom

Oct 06 — Press Release: Military Shipping Deadlines

Oct 08 — Press Release: Domestic/Int’l Deadlines
Oct 13 — Blog: Mailing Tips

Oct 19 — Blog: Shipping Deadlines

Oct 26 — Blog: Keeping Packages Safe

Nov 02— Blog: How to Mail a Package

Nov 04— Press Release: Shipping Restrictions
Nov 09— Press Release: Holiday Volume

Nov 09— Blog: USPS Operation Santa

Nov 16— Press Release: USPS Operation Santa
Nov 23— Press Release: Cyber Monday

Nov 23— Blog: Small Business Saturday

Dec 04— Press Release: Operation Santa Launches
Dec 14— Press Release: Busiest Week

usps.com/holidaynews
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HOLIDAY NEWSROOM

5 Ways to Protect Mail and Packagesl
Don't leave packages unattended for any length of time. e

Won't be home? Use Hold for Pickup option
at usps.com

com
TIPS 1o avoin A srom oo

- "m" {ove 5Pt Offon Iopatiorn, ry by using usps.com

SHIPPING GLITCH acking” Number.

HOLIDAY FACTS and |
# BusiesT MAILING, SHIPPING anp DELIVERY WEEK

g | services like Signature
satiel Registered Mail®.
# BeTWEEN 11.5 AND 12.5 BILLION TOTAL PIEGES OF MAIL A
PROGESSED AND DELIVERED THIS HOLIDAY SEASON — THj
(2019: 138 2018: 16B| 2017: 158 | 2016: 16B | 2015: 15.58)

# THE PosTAL SERVIGE IS PROJECTING BETWEEN 900 MILLI
DELIVERED THIS HOLIDAY SEASON (2019 8121V1| 2018: 95511

% APPROXIMATELY 225 MILLION PACKAGES ARE EXPEGTED
AND ABOUT THE SAME THE WEEK PRIOR —ROUGHLY 32 M|

B What makes you Postal Proud |
about Peak?

# MORE THAN 11 MILLION PACKAGES ARE EXPECTED TO BE (Sl
HOLIDAY SEASON, BEGINNING Nov. 29 (2019 81| 2018 81

3 APPROXIMATELY 2.9 BILLION PIECES OF MAIL, INCLUDING
EXPECTED TO BE PROCESSED AND DELIVERED DURING THE

‘eare Postal Proud on Red Friday at the
outhern Maine P&DC, Remembering All of
Those Deployed

# DEc. 14 1S EXPECTED TO BE THE BUSIEST DAY FOR USPS.COM WITH MORE THAN 13 MILLION USERS
PREDICTED TO VISIT ON THAT DAY ALONE | MORE THAN 7 MILLION USERS ON REGULAR DAYS

Submu!ed by
e Dien:

ienes
Mail Handler Gram?l. ader

Southern Maine P&DC
Scarborough, ME 04074

USPS.COM/HOLIDAYNEWS
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Questions
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